
case study
GI - the new way to eat yourself fit

tesco
National PR campaign to promote 

GI diet & associated products in 
Tesco across all UK stores



tesco
the solution
BFC giving ongoing PR support 
for campaign to promote new diet/
lifestyle. Working with key chosen 
national media, creating and enacting 

store. Editorial and PR promotional 
initiatives from Jan 2005 – ongoing.
Feature the guide in the Style section 
of the Sunday Times to attract 
upmarket females who might not 
normally shop at Tesco.  

tesco
the result
An additional 75,000 customers as a 
direct result of the activity. Over 15,000 
Gi diets sold through Tescodiets.com. 
Stellar coverage across Sunday Times, 
Daily & Weekend Telegraph, Good Food 
magazine and Good Housekeeping. 
Plus selected broadcast Radio 1, ITV 
lunchtime, BBC News, 25 Regional 
BBC radio.

tesco
the brief
Attract more health conscious 
customers into Tesco stores as well 
as taking the lead on the new diet 
phenomenon – Gi or Glycaemic Index.




