
case study
Diabetes & clubbing do not mix

superdrug
A consumer PR campaign to 

encourage 16-21 year old girls with 
diabetes to monitor more regularly



superdrug
the solution
We were giving ongoing PR support 
for campaign to promote new blood 
glucose testing monitor.

Working with key chosen national 
media, creating and enacting strategy 

store. 

superdrug
the result
Full page of editorial worth £43,0000 
in Daily Mirror – 2.16 million daily 
circulation OneTouch™ Ultra® 
described in article“Small, discreet, 
portable, easy to use and has a high 
level of accuracy…..it really suits my 
lifestyle”…..Becky Botham.
 
Customer Care calls hit record levels 

 Superdrug Meter sales up from weekly 
190 to 900. Radio Coverage – 35 
stations / 4.21 hours of coverage / key 
superdrug markets.

superdrug
the brief
We were asked to devise National 
campaign working with Superdrug 
to make a new blood glucose testing 
monitor – trendy and acceptable.

Target – 16-28 year old women, peers 
and parents. 




